
Our Work
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Identity | Saba

ALTERNATE LOGO CONCEPTS

NEW LOGO & TAGLINE
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Identity | Saba

BRAND STORY

DESIGN GUIDELINES
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Identity | Syndigo

ALTERNATE LOGO CONCEPTS

NEW LOGO, NAME & TAGLINE
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Identity | Upside

ALTERNATE LOGO CONCEPTS

NAMES, LOGOS & ICON
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Identity | LoJack

ALTERNATE LOGO CONCEPTS

NEW LOGO
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Identity | LoJack

APP ICONS & SCREENS

LoJack App Badges - iOSLoJack Dealer LoJack Consumer

LoJack Go
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Website | Spireon.com



keysandkites.com     800-876-7081     info@keysandkites.com         9

Website | Healthdyne.com
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Website | Cars Social Radius

Cars Social™

RADIUS
GET STARTED

MAP
IT!

Street Address (required)

Zip Code (required)

Location Name

START
OVER

Cars Social™

RADIUS
TO GET YOUR IDEAL 
SOCIAL TARGETING:

50
— INSTEAD OF —

SEE ALL DEALERSHIPS

HIGHLIGHT ZIP CODES IN RADIUS 
ADJUST RADIUS

15 50

Chicagoland 
Automotive Group
4325 Lincoln Ave
Lisle, IL 60532

Email Me My RADIUS

Buy This RADIUS

Cars Social™

RADIUS
TO GET YOUR IDEAL 
SOCIAL TARGETING:

50
— INSTEAD OF —

SEE ALL DEALERSHIPS

HIGHLIGHT ZIP CODES IN RADIUS 
ADJUST RADIUS

15 50

START
OVER

Chicagoland 
Automotive Group
4325 Lincoln Ave
Lisle, IL 60532

Email Me My RADIUS

Buy this RADIUS

Email Address

My Dealership Name

My First Name

My Phone Number

Follow up with me about Cars Social after NADA

Email Me My RADIUS:
x

My Last Name

SEND IT

SEE ALL DEALERSHIPS

HIGHLIGHT ZIP CODES IN RADIUS 
ADJUST RADIUS

15 50

Cars Social™

RADIUS

Advantage Chevrolet of Bolingbrook
115 S West Frontage Rd
Bolingbrook, IL 60440

START
OVER

Chicagoland 
Automotive Group
4325 Lincoln Ave
Lisle, IL 60532

Email Me My RADIUS

Buy this RADIUS
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Website | ProfitTime Landing Page
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Website | ProfitTime GPS Landing Page
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Website | Dealertrack Lender Microsite
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Website | Dealertrack Landing Page



keysandkites.com     800-876-7081     info@keysandkites.com         15

Videos | Click Each Image to Play Video

https://www.youtube.com/watch?v=frz_NnOy1_k
https://www.youtube.com/watch?v=f3X_1T85460
https://www.youtube.com/watch?v=Y-T0wQdNZm0
https://www.youtube.com/watch?v=dRdtrICgnk8
https://www.youtube.com/watch?v=rcMBcdjz8rM
https://www.youtube.com/watch?v=Jyd_OuM31uk
https://www.youtube.com/watch?v=JpJWhbnynLc
https://www.youtube.com/watch?v=4qGayscVAe8
https://www.youtube.com/watch?v=rtHNdiAnfJo
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Videos | Click Each Image to Play Video

https://www.youtube.com/watch?v=AGrAsAXLX5A
https://www.youtube.com/watch?v=6i8C62Tt0Mw
https://www.youtube.com/watch?v=MHTnLqD0_cE
https://www.youtube.com/watch?v=D4G1TLCl_oo
https://youtu.be/5lF8Cw7SKrw
https://www.youtube.com/watch?v=SEe57C8F6mU
https://www.youtube.com/watch?v=Psg92eEXYQQ
https://www.youtube.com/watch?v=p3P7Tl-CRMg
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Videos | Click Each Image to Play Video

https://youtu.be/16n9YNHEB88
https://youtu.be/-yOIC3F6BOQ
https://www.youtube.com/watch?v=1BJbGgyg0-I
https://youtu.be/pB_6ydZUGEs
https://youtu.be/_qpHntg-4Tc
https://www.youtube.com/watch?v=GSmbTm4Dy0c
https://youtu.be/k5VHxRXZ6ms
https://www.youtube.com/watch?v=8x5t51bjHQo
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Videos | Click Each Image to Play Video

https://www.youtube.com/watch?v=ultd73j3W80
https://www.youtube.com/watch?v=wUb9ofLL24k
https://www.youtube.com/watch?v=mvmPAyXAl6M
https://www.youtube.com/watch?v=frBZiYBXh-A
https://www.youtube.com/watch?v=bAP0P151aCw
https://www.youtube.com/watch?v=sUIN3BogmsI
https://www.youtube.com/watch?v=aJrQijm-Qn0
https://www.youtube.com/watch?v=p2cDTFAOcOg
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ProfitTime®

In a market where the average dealer is making 
$2,800 per used vehicle sold, high adopters 
of ProfitTime are beating that by 10%. And,  
they’re still selling vehicles 13% faster.*

  Visit vAuto.com/Even-Better   to see how much  
more profitability you can expect with ProfitTime.

* vAuto Data, April-Aug 2021, results based on limited dealers highly aligned to ProfitTime recommendations vs other Provision dealers

ProfitTime®

dealers
are doing 

While most  
dealers are having 

a historically  
great year

Print Advertising | ProfitTime
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Print Advertising | ProfitTime
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Print Advertising | LoJack
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Print Advertising | Upside
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Print Advertising | Upside
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Print Advertising | Upside Direct

Introducing the weekly digital auction filled with great deals 
on fresh trades from franchise dealers. Low first bids. 
Every listing always sells. Expert CRs. And buyer-friendly 
policies. Auctions start April 22 with inventory in the 
Atlanta area. 

Manheim policies apply
UpsideDirect.com

Digital Auctions Every Weekend 
Fridays 3PM ET - Mondays 3PM ET

Hard to find 
great wholesale 
inventory? 
Good news...

2022_Upside Direct_Print Ad_Fullpage1.indd   12022_Upside Direct_Print Ad_Fullpage1.indd   1 4/5/22   4:26 PM4/5/22   4:26 PM
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Print Advertising | Dealertrack

with Dealertrack Registration & TitleGET THE DEAL OUT THE DOOR

SPEED 
WITHOUT 
LIMITS

Get a demo today at us.dealertrack.com/fastfinish

With Dealertrack Registration & Title solutions, you 
can submit transactions in under 4 minutes1 with:
• Real-time, online connection to the DMV
• Seamless integration with your DMS
• An intuitive interface that helps streamline the process

1 Based on Dealertrack User Timing report through Google Analytics 11.1.19 - 10.31.20

with Dealertrack Registration & TitleGET THE DEAL OUT THE DOOR

SPEED 
WITHOUT 
LIMITS

Connect with Jerrod Wertz, Regional Sales Manager for Wisconsin today at us.dealertrack.com/WATDA22

1  Based on average industry timeframe for vehicle title release and vehicle payoff process of 18+ days, as determined by 2021 Dealertrack data 
2 Based on Dealertrack User Timing report through Google Analytics 11.1.19 –10.31.20

Dealertrack Registration & Title solutions accelerate every part of your 
dealership’s title process — from taking in a trade to completing a sale.
• Clear titles on trade-ins up to 70% faster1 with Accelerated Title
• Submit Wisconsin deals electronically in under 4 minutes2 with In-State Registration & Title
• Navigate the registration and title process for any customer, in any state with RegUSA®

Satisfy customers. Drive profits.

Wisconsin Automobile & Truck
Dealers Association

An Endorsed Service



keysandkites.com     800-876-7081     info@keysandkites.com         26

Print Advertising | ProfitTime GPS

WHAT IS GLOBAL  
ACQUISITION?

vAuto.com/what-is-GA

Learn about vAuto’s newest innovation 
for the industry’s biggest challenge.

2022_vAuto_GPS Launch Print Ads_Spread-22x14_v6.indd   12022_vAuto_GPS Launch Print Ads_Spread-22x14_v6.indd   1 1/27/22   1:54 PM1/27/22   1:54 PM
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Print Advertising | Saba 
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Print Advertising | ProfitTime GPS

Not going to the show?  
Learn more at vAuto.com/what-is-GA

OPTIMIZE YOUR 
INVENTORY FROM 

EVERYWHERE  
YOU SOURCE IT.

Today, the biggest challenge dealers 
face is not selling cars. It’s buying 

cars. Sourcing inventory from 
everywhere — and anyone — has become 

the new normal. And it’s not easy. But, 
just like you’ve done in the past, it’s time 
to conquer a new normal. And just like 
we’ve done in the past, vAuto is here to 
help you do just that with the industry’s 

first Global Acquisition system.

Reserve your spot to see vAuto’s newest  
innovation for the industry’s biggest  

challenge at NADA Booth #1741W

vAuto.com/NADA2022

Not going to the show?  
Learn more at vAuto.com/what-is-GA

OPTIMIZE YOUR 
INVENTORY FROM 

EVERYWHERE  
YOU SOURCE IT.

Today, the biggest challenge dealers 
face is not selling cars. It’s buying 

cars. Sourcing inventory from 
everywhere — and anyone — has become 

the new normal. And it’s not easy. But, 
just like you’ve done in the past, it’s time 
to conquer a new normal. And just like 
we’ve done in the past, vAuto is here to 
help you do just that with the industry’s 

first Global Acquisition system.

Reserve your spot to see vAuto’s newest  
innovation for the industry’s biggest  

challenge at NADA Booth #1741W

vAuto.com/NADA2022

Not going to the show?   
Learn more at vAuto.com/what-is-GA

WHAT IS GLOBAL 
ACQUISITION?

vAuto.com/NADA2022

Reserve your spot to see vAuto’s newest  
innovation for the industry’s biggest  

challenge at NADA Booth #1741W

Not going to the show?   
Learn more at vAuto.com/what-is-GA

WHAT IS GLOBAL 
ACQUISITION?

vAuto.com/NADA2022

Reserve your spot to see vAuto’s newest  
innovation for the industry’s biggest  

challenge at NADA Booth #1741W
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Print Advertising | Dealertrack

ACCELERATED TITLE
The two-week wait for trade-in titles to clear is a 
thing of the past. With Accelerated Title, you can 
clear titles up to 70% faster and avoid costly 
surprises before they become problems.

Learn more at dealertrack.com/whywait

#whywait

DON’T 
 WAIT. ACCELERATE.
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Print Advertising | Dealertrack

CLEAR TITLES  
70% FASTER  

FOR FASTER TURN 
ON TRADE-INS.

GET THE DEAL OUT THE DOOR

It’s time to rid your lot of Freeloaders—trade-ins that sit idle until you get a clear title.  
With Dealertrack Accelerated Title,® you’ll clear titles up to 70% faster.* That keeps those 
trade-ins moving instead of racking up holding costs wasting your profit potential.

Waiting too long for titles  
is eating into your profitability

Get started today at us.dealertrack.com/freeloader
ACCELERATED TITLE

* Based on average industry timeframe for vehicle title release and vehicle payoff process of 18+ days, as determined by 2020 Dealertrack data.
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Digital Advertising | ProfitTime Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-even-better
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Digital Advertising | ProfitTime GPS Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-global-acquisition
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Digital Advertising | ProfitTime GPS Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-stats-quotes-1
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Digital Advertising | Dealertrack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-dealertrack-accelerated-title-dont-wait
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Digital Advertising | Dealertrack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-dealertrack-accelerated-title-characters
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Digital Advertising | Dealertrack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-dealertrack-rts-get-the-deal-out-the-door-banners-1
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Digital Advertising | Dealertrack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-dealertrack-rts-get-the-deal-out-the-door-2
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Digital Advertising | Dealertrack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-dealertrack-regusa-get-the-deal-out-the-door
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Digital Advertising | Upside Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-upside-seller-they-say-we-say-banners-1
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Digital Advertising | Upside Click to See Animation >

https://www.keysandkites.com/portfolio_digital-ads_upside-seller_they-say-we-say-banners-2
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Digital Advertising | Whole Truth Promo Click to See Animation >

https://www.keysandkites.com/portfolio_digital-ads_upside-seller_whole-truth-book-banners
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Digital Advertising | LoJack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-spireon-lojack-get-more
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Digital Advertising | LoJack Click to See Animation >

https://www.keysandkites.com/portfolio-digital-ads-spireon-lojack-new-ways


keysandkites.com     800-876-7081     info@keysandkites.com         44

Lead Generation | ProfitTime
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Lead Generation | ProfitTime GPS
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Lead Generation | Upside Direct
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Lead Generation | Upside
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Lead Generation | ProfitTime GPS
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Lead Generation | ProfitTime GPS
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Lead Generation | ProfitTime
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Lead Generation | Upside
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Lead Generation | ProfitTime Price Promotions
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Lead Generation | Dealertrack
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Lead Generation | Dealertrack
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Lead Generation | Dealertrack
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We are more likely to connect with and remember stories than we  

are isolated facts because narratives allow us to connect to information 

on an emotional level.14

That’s why we remember the moral lessons of childhood fables or the human truths 

conveyed by Greek mythology so readily. 

 

 
HR and Recruiting departments can use storytelling to connect with and educate 

both employees and candidates. First-person testimonials and “day in the life”  

videos from real people go a long way to show what it’s like to be a part of your 

organization and what it’s like to be in a particular department and role. These 

formats have a much higher likelihood of success for breaking through and 

creating a memorable impression with different audiences.15 

Stories also make it easier to imagine ourselves doing the job. Clearly envisioning 

goals helps to keep us motivated.16 Helping candidates to imagine themselves  

in the role can inspire them to apply.

Behavioral Principle at Play:

“STORYTELLING”

ELEVATED RECRUITING: Applying Principles of Behavioral Science for Better Talent Management 

© 2020 Saba Software. All Rights Reserved.
15

Storytelling—especially when it’s perceived  

to be true and authentic—is an incredibly  

powerful way to convey a wealth of information  

in a condensed format. 

We can all take a lesson from Facebook, Instagram, and Twitter when it 

comes to effective use of the behavioral principle of Feedback & Rewards.

The effects of “likes” on our brain chemistry and psychology have been well documented. 

These simple and instantaneous reward and feedback mechanisms stimulate dopamine  

production in our brain, making us feel good and wanting more positive feedback.10 

They are a large driver of the time we spend on social media and the way we feel about 

the overall experience. Many organizations outside of social media have adopted  

effective use of Feedback & Rewards. In particular, the gamification of tasks and 

chores like exercise has proven to be highly effective. The more candidates get  

immediate feedback & rewards, the more they will keep going in the right direction.  

In a controlled experiment, people that were given $40 in $10 increments associated 

more value and positive associations to their $40 reward than people that were given 

a single $40 reward all at once.11

Recruiters can use the concept of Feedback & Rewards in a variety of ways. Make 

part of the experience of looking for a position or assessing fit for a role feel like a 

game with instant feedback. Provide simple “where you are in the process” visual 

cues that help candidates understand the progress that they are making. Even small 

cues can be helpful here, such as a status bar that shows progress, or a “happy”  

emoji icon that provides positive reinforcement. Provide simple short assessment or 

screeners that help candidates better understand something about themselves— 

and help you qualify them for your open positions. 

Behavioral Principle at Play:

“FEEDBACK & REWARDS”

ELEVATED RECRUITING: Applying Principles of Behavioral Science for Better Talent Management 

© 2020 Saba Software. All Rights Reserved.
11

The more candidates get immediate  

feedback & rewards, the more they will  

keep going in the right direction.

Thought Leadership | Saba

Behavioral Principle at Play:

“FRICTION COSTS”

We have evolved to size things up quickly and make snap judgments. 

Our ancient ancestors had to make quick decisions like “do I hunt this  

sabre-toothed tiger, or do I wait for one that looks a little easier to catch?”  

These quick decisions were often the difference between life and death.   

While the hundreds of small snap decisions we make every day do not carry 

nearly the same consequences, we make them largely the same way: with a 

quick assessment of whether it looks fast and easy or longer and harder. And 

even things that might appear to be relatively minor “obstacles” to overcome 

often prevent us from deciding to act. These perceived complications, barriers  

or obstacles are called “Friction Costs.”

The more Friction Costs we associate with doing a given task, the less likely we are 

to do it.1 Friction Costs are different for every person, but common examples are:  

•  The time we think it will take to do something 

•  How complicated something looks 

•  Repeated steps 

•  Unclear, confusing, or missing instructions 

If you want people to do something, start with asking yourself, “Have I created 

any Friction Costs that will get in the way?” What can you do to make things 

clear, simple, and easy for people? How can you reduce or eliminate steps? How 

can you make it more painless so that Friction Costs don’t turn people away? 

This is especially true in the world of recruiting. So much of the recruiting  

process is self-directed by jobseekers and happens largely online—especially  

in the first few steps. It is very typical for these important steps to be rife with 

Friction Costs. Duplicated manual entry of the same information in multiple 

places, requests to upload information from a resume into a form…and then a 

requirement to upload the resume anyway. Confusing, complicated, or simply 

absent instructions. These are just a few of the many common problems.

 

A great way to understand what they are? Go through your own process as if you 

were a candidate. It might prove to be a very eye-opening experience and it will 

point out where you may have created unintended Friction Costs that could be 

turning candidates away.

ELEVATED RECRUITING: Applying Principles of Behavioral Science for Better Talent Management 

© 2020 Saba Software. All Rights Reserved.
3

If you want to improve the effectiveness  

of your recruiting, one of the first things  

you should do is remove Friction Costs. 

ELEVATED RECRUITING: Applying Principles of Behavioral Science for Better Talent Management 

© 2020 Saba Software. All Rights Reserved.

1

Applying Principles of 

Behavioral Science for Better 

Talent Management

ELEVATED 
RECRUITING
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6

Once dealers establish their preferred acquisition 

strategy, Global Acquisition makes sure it’s applied 

to every moment of appraisal.

On the Appraisal screen of ProfitTime GPS, 

appraisers and buyers automatically see the 

strategy-based “zone” for every car. They know 

the Dealer Starting Score and Dealer Strategy 

Threshold, which informs how high or low they 

can go while following a dealer’s strategy. Global 

Acquisition recommends an appraisal amount and 

retail exit price to bring in the vehicle within the 

strategic limits. Best of all, the system doesn’t limit 

appraisers from making deals; it automatically 

guides them to the right retail price when they 

need to go off-strategy.

DEALER 
STARTING SCOREDEALER 

STRATEGY 
THRESHOLD

1 2 3 4 5 6 7 8 9 10 11 12

Global Acquisition recommends 

Appraisal Values and Recommended 

Prices that reflect the dealer’s 

investment value strategy target. 

When appraisers change amounts 

to work deals, Global Acquisition 

automatically adjusts.

EXECUTING THE STRATEGY 

ON EVERY APPRAISAL2

5

For the past few years, dealers have successfully used ProfitTime to price vehicles with an 

Investment Value approach. Over that time, it’s become clear that this method should extend 

to the way dealers appraise and acquire vehicles. As every dealer knows: you make your 

money in used cars when you buy them. 

This age-old truth is precisely the reason dealers set front-end gross profit or Cost-to-Market 

targets for their appraisal process. The problem has been that such targets aren’t consistently 

followed, particularly as appraisers and buyers do what they need to do to make deals.

But now, with Global Acquisition, dealers can establish a unified acquisition strategy, that’s 

based on the investment value a dealer wants to achieve as appraisers and buyers source 

inventory. The strategy serves as the “North Star” that helps appraisers and buyers know 

where they need to be with every car, in any channel. 

An effective “North Star” acquisition strategy reflects the intersection of the three 

primary factors that determine how much you should pay for a vehicle—the car’s 

investment value, how much the market likes the car, and how much you need it. 

SETTING AN ACQUISITION STRATEGY 

BASED ON PROFIT POTENTIAL

BRONZE VEHICLES: 1-3

The lowest-grade/highest-risk 

investments. If you own them, 

you need to move them.

SILVER VEHICLES: 4-6

A mix of return/risk potential. 

Time in inventory tends to erode 

return and raise risk.

GOLD VEHICLES: 7-9

The potential for higher returns 

with less risk. They are less time 

sensitive and deliver good grosses.

PLATINUM VEHICLES: 10-12

Consistently deliver the highest 

returns. Buyers look for these 

and pay up when they find them.

SCORING EACH VEHICLE’S 

INVESTMENT VALUE

ProfitTime’s Machine learning knows how 

your cost for a car, its like-mine Market 

Days Supply, and its recent sales history 

determine a vehicle’s investment value:

1

PROFITTIME SCORE

MARKET DESIRABILITY

DEALER NEED

+
A+

F
1

12

–
}

Thought Leadership | ProfitTime GPS

2

With today’s vehicle shortages, finding enough used inventory means buying 

from everywhere and anyone. Yes, dealers are still getting vehicles through go-

to sources like auctions and trade-ins. But more than ever, they’re mining the 

service lane, grounding leases, making dealer trades, and even surfing 

the classifieds to get the inventory they need.

Inventory acquisition has gone omni-channel, and the situation is putting 

pressure on appraisers and buyers. Good buys have always been hard to find 

in the usual channels. But now, with all the variability across multiple sources 

of inventory and the near-universal understanding that used vehicles are 

worth more today than ever, it’s hard to know what a good buy even looks like. 

And to top it off, this challenge isn’t going away anytime soon. Omni-channel 

sourcing is the new normal.

SO, JUST LIKE YOU’VE DONE WITH CHANGING 

MARKETS IN THE PAST,  IT’S TIME TO MASTER THIS 

NEW NORMAL.

OMNI-CHANNEL SOURCING IS

THE NEW NORMAL
The percentage of 

vehicles sourced 

from channels other 

than trade-ins and 

auctions increased

3X
from 2019 
 to 2022

Sources: vAuto March 2022 Source Data. NADA 2019 Source Data

DON’T JUST FIND INVENTORY.

FIND INVESTMENTS.
How dealers can maximize profitability as they source inventory 

from everywhere and anyone with the industry’s first-and-only 

Global Acquisition system.
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Thought Leadership | Everspring

Impact
REPORT 2020-21

EVERSPRING

PROGRAMS

50+ 420
Programs
Across a range  

of disciplines

Courses

STUDENTS

62 Student net 
promoter score2

Against a global 
benchmark of 26

1  2014 –2020
2  Student NPS all-time for partners where  

Everspring provides full services.  About NPS.

Strength in Numbers
Everspring

2012

150+
Entirely In-House Team

Founded in Chicago

20+
University Partners
With an investment in partners’  
degree programs of $100M+1

All-time 
students 
enrolled

Number  
of students 
graduated

~10,000 ~5,0001

Everspring 2020–2021  Impact Report 4

We provide universities high-quality services and 
support at a low price point.

In-house services. All of our work is performed 
in-house, by our highly educated and trained teams 
with direct experience working in higher education. 
Representing a broad set of capabilities, across 
functions, we don’t outsource for the provision of 
core services. This means our partners get better 
service at a lower price point.

Data-driven efficiency. We generate leads 
for our partners with extraordinary efficiency using 
data-driven targeting in our digital marketing.

Sustainable scale. With our modular, capability-
building approach, we create customized strategies 
for a university’s specific goals and needs—helping 
them build and grow online programs that are 
sustainable for years to come.

Superior Value

1 Student NPS all-time for partners where Everspring provides full services.  2 Data from responses from ID and Faculty Trainer surveys.  About NPS.
3 Depending on per credit cost and service bundle details.  

Higher
Quality

Lower
Cost

More
Flexible
Options

35% NOT OFFERED 
University bears 
100% risk

52 
Student NPS

NOT 
PUBLISHED 
Faculty NPS

72% 
Graduation Rate

NOT 
PUBLISHED 
Student NPS

NOT 
PUBLISHED 
Faculty NPS

NOT 
PUBLISHED 
Graduation Rate

One-size-fits-all  
revenue share only

NOT OFFERED 
A la carte pricing only

Revenue Share  
to Partner

62
1

45-60%3

Student NPS

842

Faculty NPS

76%
Graduation Rate

Revenue Share  
to Partner

Full Service, Revenue 
Share, Fee-for-Service, 
Build/Operate/Transfer

100%60–80%345–60%3
Revenue to University

3 years5–7 years7–10 yearsContract Length

FLEXIBLE  
FINANCIAL 

MODELS
Full Revenue Share 

(No upfront payment)
Co-Investment 

(Upfront payment)
Fee-For-Service 

(Monthly charge)

Everspring 2020–2021  Impact Report 10

At Everspring, online education and quality go hand-
in-hand. We know that many universities need help 
responding to the changing education environment 
without compromising quality, integrity, and growth. 
Providing students an engaging, high-quality learning 
experience and delivering the skills and value they expect 
from their programs is at the core of our work. Our 
in-house team of highly credentialed learning design 
specialists work closely with university faculty to build 
content-driven, engaging courses that adhere to best 
practices in online learning design and pedagogy.  

We build courses using proprietary academic learning 
technology, which we developed over the past decade 
based on years of experience in online learning and higher 
education, as well as with millions of dollars of investment.

Our results reflect the power of this approach, with 
outstanding net promoter scores (NPS) and high student 
and faculty satisfaction. Graduates of Everspring-
powered programs consistently report receiving a 
promotion within a year of program completion and 
an increase in salary following program completion.

Unmatched Quality Everspring’s course design technology, 
methodology, and processes are 
based on the following 5 principles:

1 Courses must be student- and  
faculty-centric.

2 The engagement experience must  
be high-quality.

3 The learning experience must result in 
great outcomes.

4 The online infrastructure must be easy 
to implement and use.

5 The overall course experience must 
align with the core values of the 
institution.

84
Faculty NPS1 62

Student NPS2
18

Avg. degree 
program  
class size

22
Avg. degree program  

length in months

1 Data from responses from ID and Faculty Trainer surveys.  2 NPS calculation is all-time for the partners where we provide full services.  About NPS. Everspring 2020–2021  Impact Report 11

Unparalleled Transparency
At Everspring, we provide partners real-time access to their marketing and academic performance. 
With Everspring’s dashboards, stakeholders have greater insight into strategies that sustain long-term 
growth, and our partners’ internal teams develop broader and stronger capabilities.

Site Performance & Lead Generation Student Profiles & Enrollment Management

Everspring 2020–2021  Impact Report 12
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Sales Tools & Collateral | Dealertrack

TAKE CHARGE OF THE 
WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.2

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins with  

Dealertrack Accelerated Title.®

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

80%
INCREASE

2X
THE CHANCE

in out-of-state 
transactions in 
the last 5 years3

of selling a car on 
first pass at auction 
with a title in hand4

FAST FACTS:

Schedule a demo to learn more at go.dealertrack.com

CALIFORNIA: TAKE CHARGE  OF THE WAY YOU TRANSACTwith Dealertrack Registration & Title SolutionsACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSATake Charge of the Way You Transact• Partner with 100+ lenders to help ensure cash flow and recognize fuller profits on trade-ins.• Stop re-keying both data and deal information from system  to system with seamless DMS integrations.• Elevate the buying experience for your customers with our Digital Signature feature that takes the “paper” our of singing paperwork.• Simplify deal finalization for your cross-border customers as consumers nearly double their car-buying radius.

Enhance Your Dealership’s Title Process• Get payoff, lien and title release 70% faster  on trade-ins  with Dealertrack Accelerated Title.• Submit transactions in California in under 4 minutes  with Dealertrack In-State Registration & Title. • Navigate the registration and title process for any customer,  from any state with RegUSA. 27YEARS as primary state service provider processing with California DMVs in one yearREGISTRATIONS2M+ABILITY TO SCALECALIFORNIA FAST FACTS:Schedule a demo with Stephanie Garcia at go.dealertrack.com/CA

CALIFORNIA: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Elevate the buying experience for your customers with our Digital 
Signature feature that takes the “paper” our of singing paperwork.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get payoff, lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in California in under 4 minutes2 with 
Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

27
YEARS

as primary state 
service provider 
processing

with California 
DMVs in one 
year4

REGISTRATIONS
2M+
ABILITY TO SCALE

CALIFORNIA FAST FACTS:

Schedule a demo with Toni Martin at go.dealertrack.com/CA

COLORADO: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  REG&TITLE 360™

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.2

Enhance Your Dealership’s Title Process
• Get payoff, lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Reg&Title 360™ simplifies your workflow by enabling in-state  
and out-of-state transactions from a single platform.

Schedule a demo with Brian Ekstrand at go.dealertrack.com/CO

GEORGIA: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins with  

Dealertrack Accelerated Title.®

• Submit transactions in Georgia in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

11
YEARS

as primary state 
service provider 
processing

with DMVs 
nationwide 
in one year4

REGISTRATIONS
14M+
ABILITY TO SCALE

GEORGIA FAST FACTS:

Schedule a demo with Tony Tillis at go.dealertrack.com/GA

NEW JERSEY: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get payoff, lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in New Jersey in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

29
YEARS

as primary state 
service provider 
processing

with New Jersey 
DMVs in one year4

REGISTRATIONS
1M+
ABILITY TO SCALE

NEW JERSEY FAST FACTS:

Schedule a demo with Jayne Ickowski at go.dealertrack.com/NJ

NEW YORK: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in New York in under 4 minutes2 with 
Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

25
YEARS

as primary state 
service provider 
processing

with New York 
DMVs in one 
year4

REGISTRATIONS
700K+
ABILITY TO SCALE

NEW YORK FAST FACTS:

Schedule a demo with Christine Durkee at go.dealertrack.com/NY

OHIO: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in Ohio in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

24
YEARS

as primary state 
service provider 
processing

with Ohio BMVs 
in one year4

REGISTRATIONS
500K+
ABILITY TO SCALE

OHIO FAST FACTS:

Schedule a demo with Patti Rosey at go.dealertrack.com/OH

PENNSYLVANIA: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Stay compliant with the PennDOT verification mandate with our 
electronic process to instantly verify driver’s licenses.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in Pennsylvania in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

26
YEARS

as primary state 
service provider 
processing

with Pennsylvania 
DMVs in one year4

REGISTRATIONS
1M+
ABILITY TO SCALE

PENNSYLVANIA FAST FACTS:

Schedule a demo with Suzanne Seidel at go.dealertrack.com/PA

VIRGINIA: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get lien and title release 70% faster1 on trade-ins  

with Dealertrack Accelerated Title.®

• Submit transactions in Virginia in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

27
YEARS

as primary state 
service provider 
processing

with Virginia 
DMVs in one 
year4

REGISTRATIONS
1M+
ABILITY TO SCALE

VIRGINIA FAST FACTS:

Schedule a demo with Kim Haddaway at go.dealertrack.com/VA

WISCONSIN: TAKE CHARGE  
OF THE WAY YOU TRANSACT
with Dealertrack Registration & Title Solutions

ACCELERATED TITLE   //  IN-STATE REGISTRATION & TITLE   //  RegUSA®

Take Charge of the Way You Transact
• Partner with 100+ lenders to help ensure cash flow and recognize 

fuller profits on trade-ins.

• Stop re-keying both data and deal information from system  
to system with seamless DMS integrations.

• Simplify deal finalization for your cross-border customers as 
consumers nearly double their car-buying radius.3

Enhance Your Dealership’s Title Process
• Get lien satisfaction letters released 70% faster1 on  

trade-ins with Dealertrack Accelerated Title.®

• Submit transactions in Wisconsin in under 4 minutes2  
with Dealertrack In-State Registration & Title. 

• Navigate the registration and title process for any customer,  
from any state with RegUSA.®

24
YEARS

as primary state 
service provider 
processing

with Wisconsin 
DMVs in one year4

REGISTRATIONS
1M+
ABILITY TO SCALE

WISCONSIN FAST FACTS:

Schedule a demo with Jerrod Wertz at go.dealertrack.com/WI
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3080 90.4 $278,432

$54,432

$224,000

AVERAGE PROFIT
PER VEHICLE

UNITS SOLD
PER MONTH

10%
BETTER

13%
BETTER

802800

That’s a monthly improvement of...

Exhibit A
Even Better for a Gross-minded Dealer

Maybe you’re like this dealer. Your grosses 
have never been better. You’ve got some aged 
inventory, but used vehicle prices are still rising 
so you can hold on price. More volume might be 
nice, but you’re not going to sacrifice the grosses 
you can get right now because you’re making 
your 75-85 car/monthly sales target.

That’s called doing great in a great market. 
But with ProfitTime it could be EVEN BETTER.

1. NADA data, 2021
2. vAuto data, April-Aug 2021, results based on limited dealers highly aligned to ProfitTime recommendations vs other Provision dealers

You’ve heard the facts: In a time when the average dealer is making $2,8001

per used vehicle sold, high adopters of ProfitTime are doing EVEN BETTER.
They’re beating that average by 10% and still selling vehicles 13% faster.2

So what might that kind of improvement look like for you? Here’s a few examples.

Exhibit B
Even Better for a Volume-minded Dealer

Exhibit C
Even Better for a Group-level Dealer

Try the calculations with your numbers, and see how ProfitTime 
can help take your used vehicle performance to the next level. 
Visit vAuto.com/Even-Better or call (888) 864-1315.

Maybe you’re like this dealer. You’ve stocked up 
on inventory, and you’ve got the sales volume to 
show for it. You’ve set store records. You might 
be selling some cars cheap to make volume, 
but it’s a trade-off you’ll take, especially when 
grosses are better than you’ve seen in years.

That’s called beating some already impressive  
averages. But with ProfitTime it could be 
EVEN BETTER.

Maybe you’re like this dealer. Your five-store group 
is having a banner year. You’re up in volume and 
gross. You’ve got more aged inventory than you’d 
like, but you’re not too worried. Managers have 
been closing each month strong to hit their sales 
targets, and grosses haven’t suffered too much 
from high-cost inventory that isn’t moving.

That’s called navigating well in unique times. 
But with ProfitTime it could be EVEN BETTER.

ProfitTime®
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Social | ProfitTime
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Social | Upside Direct



keysandkites.com     800-876-7081     info@keysandkites.com         65

Social | ProfitTime GPS
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Trade Shows & Experiential | Saba
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Trade Shows & Experiential | Upside

Click to Play Show Video Loop >

https://www.youtube.com/watch?v=iuNeYQvlfBQ
https://www.youtube.com/watch?v=iuNeYQvlfBQ
https://www.youtube.com/watch?v=iuNeYQvlfBQ

