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Identlty ' Saba

NEW OGO & TAGLINE

saba*

work like you.

ALTERNATE LOGO CONCEPTS
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Identlty ' Saba

DESIGN GUIDELINES

BRAND STORY

saba>

work like you.
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Identlty ' Syndigo

syndigo =

right data. right now.

ALTERNATE LOGO CONCEPTS

Syndigo
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Identlty ' Upside

NAMES, LOGOS & I[CON

ALTERNATE LOGO CONCEPTS
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Identlty ' LoJack

NEW OGO

(9 Losack

BY SPIREON

ALTERNATE LOGO CONCEPTS
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Identlty ' LoJack

APP ICONS & SCREENS

LoJack Dealer LoJack Consumer LoJack App Badges - iOS

o) ©

LoJack Go

©)
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Website ' Spireon.com




Website ' Healthdyne.com
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Cars Social Radius

KEYS & KITES

The Breakthrough B2B Agency

Cars Social™

RADIUS

© GET STARTED

Cars Social™

RADIUS

@ Email Me My RADIUS:

((Email Address

My Dealership Name.

(
((y First Name
[y L

Cars Social™

RADIUS

keysandkites.com 800-876-7081 info@keysandkites.com 10



Website ' ProfitTime Landing Page




Website | profitTime GPS Landing Page




Website ' Dealertrack Lender Microsite




Website ' Dealertrack Landing Page




Videos ' Click Each Image to Play Video



https://www.youtube.com/watch?v=frz_NnOy1_k
https://www.youtube.com/watch?v=f3X_1T85460
https://www.youtube.com/watch?v=Y-T0wQdNZm0
https://www.youtube.com/watch?v=dRdtrICgnk8
https://www.youtube.com/watch?v=rcMBcdjz8rM
https://www.youtube.com/watch?v=Jyd_OuM31uk
https://www.youtube.com/watch?v=JpJWhbnynLc
https://www.youtube.com/watch?v=4qGayscVAe8
https://www.youtube.com/watch?v=rtHNdiAnfJo

Videos ' Click Each Image to Play Video



https://www.youtube.com/watch?v=AGrAsAXLX5A
https://www.youtube.com/watch?v=6i8C62Tt0Mw
https://www.youtube.com/watch?v=MHTnLqD0_cE
https://www.youtube.com/watch?v=D4G1TLCl_oo
https://youtu.be/5lF8Cw7SKrw
https://www.youtube.com/watch?v=SEe57C8F6mU
https://www.youtube.com/watch?v=Psg92eEXYQQ
https://www.youtube.com/watch?v=p3P7Tl-CRMg

Videos ' Click Each Image to Play Video



https://youtu.be/16n9YNHEB88
https://youtu.be/-yOIC3F6BOQ
https://www.youtube.com/watch?v=1BJbGgyg0-I
https://youtu.be/pB_6ydZUGEs
https://youtu.be/_qpHntg-4Tc
https://www.youtube.com/watch?v=GSmbTm4Dy0c
https://youtu.be/k5VHxRXZ6ms
https://www.youtube.com/watch?v=8x5t51bjHQo

Videos ' Click Each Image to Play Video



https://www.youtube.com/watch?v=ultd73j3W80
https://www.youtube.com/watch?v=wUb9ofLL24k
https://www.youtube.com/watch?v=mvmPAyXAl6M
https://www.youtube.com/watch?v=frBZiYBXh-A
https://www.youtube.com/watch?v=bAP0P151aCw
https://www.youtube.com/watch?v=sUIN3BogmsI
https://www.youtube.com/watch?v=aJrQijm-Qn0
https://www.youtube.com/watch?v=p2cDTFAOcOg

Print Advertising | profittime

While most o
dealers are having ngl"lgslme
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Print Advertising | profittime




Print Advertising | Lodack




Print Advel’tiSing ' Upside




Print Advel’tiSing ' Upside
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The Breakthrough B2B Agency

Upside Direct

Hard to find
great wholesale
inventory?
Good news...

Things

looking

Manheim policies apply

>
are

UPSIDE Diect

by Cox AUTOMOTIVE
Introducing the weekly digital auction filled with great deals
on fresh trades from franchise dealers. Low first bids.
Every listing always sells. Expert CRs. And buyer-friendly

policies. Auctions start April 22 with inventory in the
Atlanta area.

IoF- O] Digital Auctions Every Weekend
Z% Fridays 3PM ET - Mondays 3PM ET
E##R UpsideDirect.com

COX AUTOMOTIVE

keysandkites.com 800-876-7081 info@keysandkites.com
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Print Advel'tiSing ' Dealertrack

DEAL | 1 osorckmotsston s e

OPEE
WITHOUT

DEAL | with Dealertrack Registration & Title e s o g0

Saisfy customers. Drive profits.

Comes i o Ve Feor

oy s ek WATIAZ2

Dealertrack Registration &Title E1

Ee——

OPEED
WITHOUT
LIMITS

With Dealertrack Registration & Title solutions, you
can submit i in under 4 mi it

* Real-time, online connection to the DMV
* Seamless integration with your DMS
« An intuitive interface that helps streamline the process

Ger a demo foday ar us.dealertrack.com/fastfinish

Dealertrack Registration &Title

TECHNOLOGY THAT DRIVES YOU.

Basec on Desletrack User Timing repor frough Googe Analics 1.1.19- 1031.20

Cox AUTOMOTIVE




Print Advertising | profittime GPS




Print Advertising | saba




Print Advertising | profittime GPS

Reserve your spot to see vAuto's newest
innovation for the industry’s biggest
challenge at NADA Booth #1741W

VAuto.com/NADA2022
vAuto.com/NADA2022

COX AUTOMOTIVE

\

COX ALTOMOTIVF
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Print Advel’tiSing ' Dealertrack

ACCELERATED TITLE
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KEYS &KITES

The Breakthrough B2B Agency

Dealertrack

Waiting too long for titles
IS eating into your profitability

It's time to rid your lot of Freeloaders—trade-ins that sit idle until you get a clear title
With Dealertrack Accelerated Title” you'll clear titles up to 70% faster* That keeps those
trade-ins moving instead of racking up holding costs wasting your profit potential.

10% FASTER

Dealertrack E2

ACCELERATED TITLE

Get started today at us.dealertrack.com/freeloader

COX AUTOMOTIVE

keysandkites.com 800-876-7081

GETTHE [JEAL ouT THE DOOR I

info@keysandkites.com
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Digita.]. Advel’tiSing | ProfitTime Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-even-better

Digita.]. Advel’tiSing | ProfitTime GPS Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-global-acquisition

Digita.]. Advel’tiSing | ProfitTime GPS Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-vauto-profittime-stats-quotes-1

Digita.]. Advel’tiSing | Dealertrack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-dealertrack-accelerated-title-dont-wait

Digita.]. Advel’tiSing | Dealertrack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-dealertrack-accelerated-title-characters

Digita.]. Advel’tiSing | Dealertrack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-dealertrack-rts-get-the-deal-out-the-door-banners-1

Digita.]. Advel’tiSing | Dealertrack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-dealertrack-rts-get-the-deal-out-the-door-2

Digita.]. Advel’tiSing | Dealertrack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-dealertrack-regusa-get-the-deal-out-the-door

Digita.]. Advel’tiSing | Upside Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-upside-seller-they-say-we-say-banners-1

Digita.]. Advel’tiSing | Upside Click to See Animation >



https://www.keysandkites.com/portfolio_digital-ads_upside-seller_they-say-we-say-banners-2

Dlg ltal Advel’tising ' Whole Truth Promo Click to See Animation >



https://www.keysandkites.com/portfolio_digital-ads_upside-seller_whole-truth-book-banners

Digita.]. Advel’tiSing | LoJdack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-spireon-lojack-get-more

Digita.]. Advel’tiSing | LoJdack Click to See Animation >



https://www.keysandkites.com/portfolio-digital-ads-spireon-lojack-new-ways

L.ead Generation | profitTime




[L.ead Generation | profitTime GPS




LLead Generation | upside Direct




Lead Generation | upside




[L.ead Generation | profitTime GPS




[L.ead Generation | profitTime GPS




L.ead Generation | profitTime




Lead Generation | upside




Lead Generation ' ProfitTime Price Promotions




Lead Generation ' Dealertrack




Lead Generation ' Dealertrack




Lead Generation ' Dealertrack




Saba

Behavioral Principle at Play:

\ gomerstone * saba™

ELEVATED
RECRU ITING NE—
S —

Applying Principles of
Behavioral science fo
Talent Management

r Better

L tone + saba®

bhavioral Principle at Play:

oL
Gomerstone + saba”
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T
hought Leadership | profitTime GPs

DONTJUST FIND INV

FIND INVEST

How dealers can maximize proﬁtabi\ity as they source inventory
from everywhere and anyone with the industry's first—and—on\y
Global Acquisition system.

profitT ime GPS

profiTime’s
your cost

EXECUTING THE STRATEGY,
ON EVERY APPRAISAL

Once dealers establish their preferred acauisiton

i it li DEALER

atrategy, Global Acauisiton makes sure it's appied e, DEALER

10 every moment of appraisal: THRESHOLD STARTING SCORE

on the Appraisal scree” of profitTime GPS: ﬁ

appraisers and buyer® automatically see the 123 4 5 6 g 9 10 1 12
e —

erategy-based “zone” for every car. They know ==
the Dealer Starting €' and Dealer Stratesy

Threshold, which informs ow high or low they

can go while following @ Jealev's strategy. G1ob?!

Acquisition recommends 21 appraisal amount and

SETTING AN ACQUISTION STRATEGY,
BASED ON PROFIT POTE TIAL

For the pastfewyears, 4e2r® have successfully used proficTime to price veNicies withan
Investment Value approach, Qver that time, it's become clear that this method should extend

{0 the way dealers pPraise and acquire vehicles: As ey ealer knows: you make YOUr

SCORING EACH VEHICLE'S
INVESTMENT Vi

\fachine learning knows o
N, ts tke-mine Market

s Supply and 1S e<ert Sales sty
o e venices imestmen

money in used cars When Yot buy them.

This age-old truth S precisely the reason

gealers set front-end 87055 profitor Costto-Market

targets for their appraisal process: T problem has been that <uch targetsaren’t consistently

followed, particulary 2 appraisers and bUyers dow

ot they need 040 t©

SILVERVEHICLES:4-6
S o eturnisk potenl
A imentorytends €120
Tenurn and raise (k.

coLpveHICLES T2
S potental forhgher <1
T P sk They are ST MARKET DESIRABILITY F-
e and dever 3000 5O556

make deals.

But now, with Glob2! Acquisition, dealers @ establish a unified acquisition strategy: that's

o noedto mave he
where they need ©0 2 with every car, in a0y channel.

PROFITTIME score 1-

DEALERNEED =

OMN\—CHA\\‘H;\EL SOURCING 15
THE NEW NORMAL

With today's vehicle shortagE®: find
from everywhere and anyene: Yes,

jng enough used Ve means buying
dealers are still etting Jeicles through £

{0 sources like auctions “nd tradevins, But more th2? ever, they're mining the The percentage of

<ervice lane, grounding Leases, making deale” trades, and even surfing vehidles sourc

the classifieds 10 8 ® inventory they need- p r"ﬂ h e oth
rom d annels o er

nventory acauisition 1% gone omni-channel and the situation s PULI8 than trade-ins an

pressure on appraisers ' buyers. Good buys P2V ways been hard © ind auctions incre ased

' the usual channels. B¢ now, with all the variabiity across multiple SOUTCeS
of inventory and the near-universal understanding that used vehicles are
‘worth more today than ever {t's hard to know what2 good buy even 100k like.
And to top it off, 1S challenge isn't £0ing 3% anytime s00N- ormni-channel

sourcingis the new normal-

50,JUST LIKE YOU'VE DONEWITH CHANGING

MARKETSIN THE PAST,
NEW NORMAL.

ProfitTime ™

TS TIMETO MASTER THIS

from 2019
to 2022

e o st 202250 02 AR 2019 Source 0382

2

aRONZEVEHICLES 2

‘ ot based on the investment value a dealer wants © chieve as appraisers and puyers source

vestments o0 0 P {nventory. The strate: servesasthe North Star” that helps appraisers and buyers know
y




Thought Leadership | upside




EVERSPRIN
Impact

REPORT 20201

@ everspring

Everspring’s course design technology,
methodology, and processes ar
based on the following 5 principles:

Unmatched Quality

promotion within a year of program complation and

Facuity NPS

P StudontNPS'  avg. degree program Av! n-.u.
length in months

Savezs

,
r;,\.

Y

"@% KEYS & KITES
g@y}s The Breakthrough B2B Agency

Everspring

Everspring

Strength in Numbers

2012

Founded in Chicago

Entirely In-House Team

20+

University Partners
With an investment in partners’
degree programs of $100M

Against a global
benchmark of 26

PROGRAMS

50+ 420

Programs  Courses
Across.a range
of disciplines.

)

Superior Value

;‘ everspring

62

Student NPS

nigh-quality ser

Faculty NPS

(O

Graduation Rate

Revenue Share
to Partner

FLEXIBLE
FINANCIAL
MODELS

Revenue to University

Contract Length

keysandkites.com 800-876-7081

Unparalleled Transparency

Site Performance & Lead Generation Student Profiles & Enrollment Management

info@keysandkites.com

59



Dealertrack

GALIFORNIA: TAKE CHARGE

TAKE GHARGE OF THE o
WAY YOU TRANSACT L0 T

OF THE WAY YOU TRANSACT

ACCELERATED TITLE // RegUSA

Enhance Your Dealership’s Title Process Take Charge of the Way You Transact BEUHGM TAKE GHAHGE

e — | OF THE WAY YOU TRANSACT

NEW JERSEY: TAKE GHARGE
OF THE WAY YOU TRANSACT

0 in out-of-state of selling a car on
EASTIEACTS: 0 transactions in first pass at auction

INCREASE  thelast5years® THE CHANCE = With atitle in hand" | /W YORK: TAKE CHARGE

OF THE WAY YOU TRANSACT

OHI0: TAKE CHARGE
OF THE WAY YOU TRANSACT

B : 1015121 2: TAKE CHARGE
OF THE WAY YOU TRANSACT

VIRGINIA: TAKE CHARGE
OF THE WAY YOU TRANSACT

WISCONSIN: TAKE CHARGE
OF THE WAY YOU TRANSACT

22 KEYS &KITES
%@% The Breakthrough B2B Agency

keysandkites.com 800-876-7081 info@keysandkites.com 60



You've heard the facts: In a time when the average dealer is making $2,800'

per used vehicle sold, high adopters of ProfitTime are doing EVEN BETTER.
They're beating that average by 10% and still selling vehicles 13% faster.?

So what might that kind of improvement look like for you? Here's a few examples.

Exhibit A
Even Better for a Gross-minded Dealer

Maybe you're like this dealer. Your grosses

AVERAGE PROFIT UNITS SOLD
have never been better. You've got some aged PER VEHICLE PERMONTH
inventory, but used vehicle prices are still rising 2800 X 80 = $224’000
so you can hold on price. More volume might be
. , ) - % %
nice, but you're not going to sacrifice the grosses
you can get right now because you're making BETTER BETTER
your 75-85 car/monthly sales target.
. , 3080 X 904 =$278432
That'’s called doing great in a great market.
But with ProfitTime it could be EVEN BETTER.
That’s a monthly improvement of... $54,432

1 Raa i, oot
2. vAuto data, April-Aug 2021, results based on limited dealers highly aligned to ProfitTime recommendations vs other Provision dealers

Sales Tools & Collateral | profittime

vAUtO

LIVE MARKET VIEW

Exhibit B
Even Better for a Volume-minded Dealer

EVEN
BETTER

Maybe you're like this dealer. You've stocked up
on inventory, and you've got the sales volume to
show for it. You've set store records. You might
be selling some cars cheap to make volume,
butit's a trade-off you'll take, especially when
grosses are better than you've seen in years.

That's called beating some already impressive
averages. But with ProfitTime it could be
EVEN BETTER.

Exhibit C
Even Better for a Group-level Dealer

Maybe you're like this dealer. Your five-store group
is having a banner year. You're up in volume and
gross. You've got more aged inventory than you'd
like, but you're not too worried. Managers have
been closing each month strong to hit their sales
targets, and grosses haven't suffered too much
from high-cost inventory that isn't moving.

That's called navigating well in unique times.
But with ProfitTime it could be EVEN BETTER.

ProfitTime® v 2 0

Try the calculations with your numbers, and see how ProfitTime
can help take your used vehicle performance to the next level.
Visit vAuto.com/Even-Better or call (888) 864-1315.

Cox AUTOMOTIVE




Sales Tools & Collateral | cars.com




Social | profitTime




Social | upside Direct




S0C1al | ProfitTime GPS




Saba

e,

e
It just got Y S
personal

@sabasoftware

_. 3 ::'.':" =) v'- ..
N » q I X
= e T y
> . saba™ MR-
“You are you. o i 3
Now isn’t that LR

pleasant.”

~Dr. Seuss

22 KEYS &KITES
%@? The Breakthrough B2B Agency

keysandkites.com 800-876-7081 info@keysandkites.com 66



Trade Shows & Experiential | upside

Click to Play Show Video Loop >



https://www.youtube.com/watch?v=iuNeYQvlfBQ
https://www.youtube.com/watch?v=iuNeYQvlfBQ
https://www.youtube.com/watch?v=iuNeYQvlfBQ

